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Writing a press release - composition and structure

For the time being, let's clarify the most important question that motivated us to write this article: 
how do you write a press release these days that is really promising? First, let's take a closer look at 
the ideal structure of a press release.

How should a press release be structured?

The structure of a press release is important because it determines whether or not readers will stay 
with it. You should therefore use the following structure as a guide:

• Title
• Headline
• Subheading
• Introduction
• Bulk
• Call to action
• Final paragraph
• Contact details

How should the W-questions be integrated into a press release?

The W-questions are essential when writing a promising press release. We are all aware of the well-
known W-questions and their importance, but sometimes the basics are forgotten. So when writing a
press release, remember to consider the following questions and make sure you actually answer 
them in your text.

• Who: Who is affected by the news and who benefits from it?
• What: What happened?
• When: When does it happen / when did it happen?
• Where: Where is it happening?
• Like: How did this come about?
• Why: Why should anyone care?
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How are good press releases structured?

In theory it all sounds so simple. However, we have more detailed explanations on the structure of 
the individual sections within a press release for you.

• The right title for a press release
• The subheading
• The introduction
• The main part
• call to action
• final paragraph
• Don't forget contact details!

How do you find the right title for a press release?

It is well known that the first impression counts – this also applies to PR. The title of your press 
release is therefore incredibly important. If your headline lacks clarity and "oomph," journalists 
won't even bother opening your email. Therefore, keep the titles of your press releases simple and 
understandable. The point here is not to create mystery and excitement in the recipients.

The headline of your message should be in a font size between 14 and 16 points and definitely 
larger than the rest of the message. Aim for a length of 90 to 120 characters including spaces.

The subheading

Subheadings are not a must - but they are very helpful to emphasize the most important information
of the press release again, since there is comparatively little space in the headline.

Is there a specific point you would like to emphasize? Maybe an interesting perspective on the story
or another USP that differentiates your story from others? These things belong in the subheading!

The introduction

After you have decided on a clear and catchy title and a meaningful subheading for the press 
release, you now have to summarize your story in a few lines as an introductory sentence. This is 
where the W-questions come into play, which you answer as briefly as possible. This can be the 
most difficult part of the press release for you, as you should include all the information in a few 
lines as briefly and concisely as possible. It's best to try to stay under twenty words.

When creating the introduction, you can explain your story to someone in advance within 15 
seconds. If you succeed, you can write down what was said and use it as an introduction.

The main part



Now it is time to discuss the W-questions in more detail. Your first paragraph needs to set the scene 
and provide context for the reader. You have already summarized your story in your title and in the 
following intro sentences. In the second paragraph of the body, you should now add more details, 
such as social media statistics and quotes. For example, a quote could be from your company's 
CEO, a director, the person who discovered the news, or a product developer. In any case, you 
should make sure here that all citations are from experts in relation to the topic of your press 
release.

Call to action

In the best case, the call to action is already part of your entire story - with special reference to it in 
the middle part. Be careful that your press release does not sound too much like advertising. A 
balance between promotional information and ways to contact you would be ideal.

Final paragraph

Not everyone knows your company and what it does. In the end, therefore, take the readership with 
you who is not yet familiar with your brand and briefly summarize the most important information 
about your company, your products and services and, if applicable, your industry. Here you can also
name awards that your company has received - this gives authenticity and credibility.

The three ### symbols at the end are standard for a press release. These signal to the reader 
that the message is over.

Don't forget contact details!

When you have written and sent a successful press release, you want to make it possible for 
interested journalists to approach you with questions. You don't want to make life difficult for 
journalists by making it difficult to get in touch, especially if questions should arise or if there is a 
deeper interest. This increases the likelihood that they will actually take up your topic in their 
articles. So don't forget to include your contact information in your press release!



Press Release Sample & Template
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How to write a press release for events

An event press release informs the media and current or potential customers of an upcoming event 
that your company is planning to host. However, the same rules also apply to all other reasons for 
publishing a press release. It contains important information including the theme of the event, who 
the keynote speakers are and where the event will be held, among other details.

How to write a press release for your next event in four easy steps:

1. Know your target audience

Once you determine who your target audience is, you can create a press release that resonates with 
your target audience. The best way to do this is to create a profile based on your target audience's 
demographics - i.e. H. Age, gender, income range, interests and values. By knowing who your 
readers are, you can address them directly and encourage them to visit your event.
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2. Format your press release correctly

Your press release should be divided into several parts so that it is easy to read.

Write a catchy headline

Write an attention-grabbing headline in the title. Keep it brief and make sure to include important 
details like the event name, event theme, and location.

Add a date line and a leading paragraph

Include the date you want the press release to be published, followed by a leading paragraph. The 
lead paragraph should answer the five Ws: who, what, when, where, and why. This gives the reader 
all the information they need to make a decision about attending your event.

Write the body of your press release

In the body, you can expand on the event and be as descriptive as possible. In 2-3 paragraphs, 
describe the theme of your event, the importance of the date and location, who the guest speakers 
are, and ultimately why people should attend. Include a call-to-action at the end of the text that tells 
readers where to register for the event, buy tickets, or visit the event's website.

3. Add visual elements

If you have images or videos that you want to share with your audience, embed an image or two in 
the body and include links to a website where your readers can learn and see more.

4. Add contact information and information about your business

Add a short paragraph that provides details about your business, similar to an "About Us" page on 
your website. This part of the text describes your organization and its basic principles. You should 
also include contact information that includes details of your business, including a website link and 
the name and phone number of the person who can be contacted for additional information.

Write a press release about the start of a service

To be in the news, you have to show that your new service responds to a very real problem you've 
encountered.

The promise of your service should be simple and summed up right in the title of your ad. The press
release is then used to present the need for that service and how innovative it is compared to the rest
of the market.

The promise of this new service is clear and is announced in the subtitle of the press release.



BlaBlaCar shows that the company responds dynamically to the current difficulties in our society 
and that there is a real need for this service. ("As a result of an internal hackathon called 
#CovidFight dedicated to finding solutions to the Covid-19 crisis, BlaBlaCar is launching 
BlaBlaHelp – an app that connects neighbors who need help shopping for groceries and 
necessities."

The press release points out that the COVID-19 crisis is not leaving the company untouched.

The structure of the press release in four easy steps how the new app works.

Write a press release announcing a new partnership

In order to communicate about a new partnership, the following important information must be 
integrated:

• The reasons for this partnership - and the synergies between the two companies in question

• The benefits of this partnership for the companies concerned and their customers

• The concrete actions that will result from this partnership

Press release announcing investments

Fundraising is very popular in the trade and business press; especially in start-ups. In order for your 
new investment to be in the news, however, you should include essential elements in your press 
release:

• A presentation of your company and the successes achieved

• The concrete goals of the fundraising

• The different actors involved and their motivations behind this investment

• The potential of your industry that can still be exploited



Conclusion to write a successful press release

Now that was quite a lot of input. Therefore, here are the most important points that you should 
consider in order to write a successful press release:

• Use the W-questions when writing a press release

• Maintain a short and crisp writing style

• Find suitable journalists who report on your specific field

• Use the title, subheading, and opening sentence to summarize everything that needs to 
be said

• Analyze your results and learn from your mistakes

Where should you publish your press release?

If you are still wondering where you should publish your press release, I have a good tip for you to 
achieve maximum reach.

There are of course many different press release publishers on the internet. But you should be 
careful because not every service is created equal.

The individual press release publishing platforms differ in various factors. The most important 
factors for a good press release distribution service are: authority, domain age, spam score, and 
reach.

There are many very cheap press release services on the internet. But they are not cheap for no 
reason! To publish a press release, you should plan a budget of about $130 - $250.

We can recommend the press release service from eReleases. We have only had good experiences 
with this service. The prices are also on the lower side.
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